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Introduction

SydneyFishMarket (SFM)s a workingfish markettradingin approximatelyl 3,000tonnesof
seafoodeachyear. Approximately85%o0f SFM’ssupplyis sourcednationallywith the remainder
comingfrom overseas- predominantlyfrom NewZealand.

Everyweekday SFMtradesapproximatelyl00different seafoodspeciesandup to 500acrosshe
courseof ayear.Froma baseof over 300registeredbuyers,approximatelyl50fishmongers,
wholesalersaandrestaurateurspurchasefrom our auctioneachday.

In additionto our auctionoperation, SFMalsomanagesSFM

Pagel of 5



Accordingo
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Researcltonductedby the federal Departmentof Industry,Innovationand Sciencen 2015found
beingableto identify country of originwaseither “important” or “very important” to 74%of
consumerssurveyed.

Furthermore,86,000consumershavesignedpetitions® callingfor seafoodto be labelledin food
service.

Thecurrenteconomicand socialclimate suggestsghat buyingAustralianmadeis now evenmore of a
priority asAustralianconsumersvant to supportlocalindustriesand haveconfidencein the quality,
safetyandenvironmentalimpactof their purchase Althoughthere is a growingcommitmentto
buyingAustralian,t's hardto do soif youdon’t knowwhereyourfood comesfrom.

Many customersare willingto paya premiumfor localproducesuchasseafood.Thispremiumis
essentiafor Australianseafoodproducerswho struggleto competewith their imported equivalent
dueto highlocalproductioncosts.Furthermore Australia’sstrongfisheriesmanagementegimes
help ensurethat our country’sseafoodsupplyremainssustainablevhereasimported seafoodis in
somecasessubjectto verylittle management.

2 —Inability of wait staff to provide adequateseafoodprovenanceinformation

We challengethe assumptiorthat dinerscanobtain accurateinformation about seafood
provenancefrom wait staff. While this maybe feasiblein highend Ti{w00@gm); 1Td 2 TDEOSTHMA KD (Al ey 814 . IBPGRI
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3 —Theperceivedbarriersto implementation

We are of the beliefthat the barriersto implementationof seafoodlabellingin food serviceare low
and/or outweighedby the benefitsto consumersthe seafoodindustryandthe food service
industry.

Frequentlycited barriersincludeavailabilityof provenancenformation, costof implementationand
potential vilification of imported product. Ourresponseso theseclaimsare outlined below:

Availability of provenanceinformation: Foodsafetyregulationsmandatethat traceability
informationis
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Conclusion

Thepushfor country of originlabellingof seafoodin food servicehascontinuedfor manyyears
without resolution— despitenumeroussenateinquiries,petitions andresearchpiecesstrongly

demonstrating
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